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The following is an extract from the Australia Network Code of Ethics.

4,
4.1

Advertising and Sponsorship

This section applies to all advertising and sponsorship arrangements. No

more than 12 minutes in any one hour must be devoted to on-screen

commercial advertising.

(@ Infomercials and “home shopping”: Infomercials or “home shopping”
must not be accepted as advertisements or content.

(b) Sponsorship: Except in relation to News and Current Affairs programs,
sponsorship may be of the television service generally, of its programs or
the web service and its content.

(c) Independence: Australia Network will retain editorial control of all content.
No advertising or sponsorship arrangements may be entered into that are
likely to adversely affect the real and/or apparent independence and
integrity of Australia Network.

(d) Integrity of the Australian Government: No advertising or sponsorship
arrangement will be entered into that is likely to bring the Australian
Government into disrepute nor lead to a perception that the Australian
Government, through the Australia Network, supports any particular
political or religious body, organisation or lobby group.

(e) News programs: There will be no advertising or sponsorship accepted in
relation to News and Current Affairs programs. If there are any references
made about general sponsorship of Australia Network or its activities
these will be clearly separated from any News and Current Affairs content
on the television services or the web service.

() Children: No advertisements or sponsorship will be accepted in relation
to content targeted specifically at preschool children.

(@) Program interruption: Advertisements and sponsorship messages may
be placed within programs (other than News, Current Affairs and Children’s
programs as outlined above), provided that the placement of such
material is done in such a manner as not to overly interfere in the narrative
of the program.

(h) Logos: Australia Network’s logos and identification will not be permitted
to appear in advertisements or sponsorship messages for external parties.
This does not prohibit Australia Network’s logos or identification from
appearing in the advertisements or messages about activities it co-sponsors.
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Conflict of interest

Principles

The ABC as the national public broadcaster has a unique obligation in relation
to public accountability. All employees have a responsibility to observe ABC
requirements and to act in a manner that will withstand external scrutiny
regarding conflict of interest.

All employees have a duty to declare any conflict of interest.

Employees are expected to routinely assess whether any personal or associated
interest or undertaking could influence, or appear to influence, the performance
of their work or the reputation of the Corporation and inform their supervisor
of any potential or actual conflict.

In general, employees should endeavour to avoid situations where a conflict
of interest would arise. Interests can be financial and/or non-financial and
may involve interests of employees’ family (as defined in the ABC’s family
leave provisions).

Disclosure procedures

Employees are to advise their supervisor in the first instance of a potential or
actual conflict of interest at the earliest opportunity. Supervisors are to exercise
judgement in relation to the possible consequences of the conflict and decide
whether any action is necessary. A conflict of a serious or potentially controversial
nature is subject to written referral to senior management.

The ABC may require an employee to take action to remove a conflict or the
ABC may take other appropriate action such as re-allocation of work.

The ABC may collect and collate information relating to the incidence and the
nature of the conflict of interest.

Special editorial requirements
Employees with editorial responsibilities must observe the ABC Editorial
Policies and associated practices as varied from time to time.

Compliance with the code
Every employee is responsible for conducting themselves in accordance with
the Code.

If an employee is in doubt as to the application of the Code, they should in
the first instance discuss the matter with their supervisor. Further clarification
can be sought from Human Resources.
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History of amendments to the March 2007 Editorial Policies and Code of Conduct:

Section affected How affected
[I = new text inserted;
D = text deleted;
DR = text deleted and
replaced with new text]

Section 4 (Editorial Responsibility)
Section 4.13 to 4.15 |

Section 4.7 (comprising
sections 4.7.1 to 4.7.16) |

Section 5: News and current affairs content
Section 5.2.2 (i) DR

Section 13: Program and content complaints
Section 13.7.4
(final sentence) DR

Appendix 3: CODE OF PRACTICE
Section 2.18 D

Date amendment took effect
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1 July 2008

1 July 2008
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